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Abstract 
The rapid transition toward sustainable development has intensified the importance of environmentally 

responsible entrepreneurship across the globe. In India, digital transformation and green innovation are 

increasingly shaping new forms of enterprise development, particularly among women entrepreneurs. This 

research paper examines the role of digital green entrepreneurship in promoting economic growth, environmental 

sustainability, and women’s empowerment. The study explores how women-led digital green enterprises 

contribute to employment generation, eco-friendly production, financial inclusion, and community development. 

It also analyses the major barriers faced by women entrepreneurs, including inadequate access to finance, 

technological limitations, insufficient policy support, and market-related challenges. 

The paper adopts a qualitative secondary-data methodology using scholarly articles, government reports, 

institutional publications, and policy documents related to sustainable entrepreneurship and digital innovation. 

The analysis highlights that digital tools, online marketplaces, and technology-driven business models have 

expanded opportunities for women to participate actively in sustainable economic activities. Furthermore, the 

paper emphasizes the need for policy reforms, skill development initiatives, technological accessibility, and 

stronger institutional support to strengthen women-led green enterprises in India. 

The findings indicate that digital green entrepreneurship can significantly contribute to inclusive economic 

progress while addressing environmental concerns. The study concludes that empowering women entrepreneurs 

through digital innovation and sustainable business practices can become an effective strategy for achieving long-

term sustainable development goals. 
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I. INTRODUCTION 
The modern global economy is experiencing a major transformation driven by technological innovation, 

environmental concerns, and the growing demand for sustainable development. Climate change, environmental 

degradation, excessive consumption of natural resources, and rising social inequalities have encouraged 

governments, institutions, and businesses to adopt sustainable economic practices. In this context, 

entrepreneurship has emerged as a powerful instrument for economic progress and social transformation. 

Digital green entrepreneurship refers to business activities that combine digital technologies with 

environmentally sustainable practices. Such enterprises use innovation, technology, and eco-friendly approaches 

to create products and services that support environmental protection while generating economic value. The 

integration of digital platforms, online marketing systems, renewable technologies, and sustainable production 

methods has expanded the scope of entrepreneurship across both urban and rural regions. 

Women entrepreneurs are playing a crucial role in this transformation. Over the past decade, women 

have increasingly entered sectors such as sustainable fashion, organic agriculture, eco-tourism, waste 

management, digital education, renewable energy, and environmentally responsible retail businesses. Their 

contribution is particularly significant because women-led enterprises often prioritize social welfare, 

environmental responsibility, and inclusive growth. 

Despite their growing participation, women entrepreneurs continue to face several structural and 

institutional challenges. Limited financial resources, lack of technological training, restricted market access, and 

social barriers often reduce their ability to expand sustainable enterprises. However, digital technologies have 

opened new opportunities by reducing geographical limitations and improving access to information, online 

markets, and financial services. 

The increasing relevance of green entrepreneurship in India aligns with national and international 

development agendas, including the Sustainable Development Goals (SDGs), Digital India initiatives, Skill India 
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programs, and climate action strategies. Therefore, understanding the relationship between digital innovation, 

women entrepreneurship, and sustainability has become essential for policymakers, researchers, and development 

institutions. 

This research paper examines the emerging role of digital green entrepreneurship among women in India 

and evaluates its contribution toward sustainable economic development. 

 

II. REVIEW OF LITERATURE 
Several researchers and international organizations have emphasized the growing importance of 

sustainable entrepreneurship and women-led enterprises in economic development. Schumpeter (1934) identified 

entrepreneurship as a driving force of innovation and economic progress. Contemporary researchers have further 

expanded this concept by linking entrepreneurship with environmental sustainability and technological 

transformation. 

According to the United Nations Development Programme (UNDP), sustainable entrepreneurship 

promotes environmentally responsible economic growth while improving social welfare. Green enterprises 

contribute to climate resilience, resource conservation, and employment generation. Researchers have also 

highlighted that women entrepreneurs are more likely to engage in socially responsible and community-oriented 

business practices. 

Porter and Kramer (2011) argued that businesses creating shared value can simultaneously generate 

economic benefits and solve social problems. This idea is highly relevant in the context of digital green enterprises, 

where sustainability and innovation work together to create inclusive economic opportunities. 

The World Bank and International Labour Organization have recognized the importance of women’s 

participation in sustainable economic activities. Studies suggest that women-led enterprises improve family 

welfare, educational opportunities, and community development. However, gender-based inequalities in finance, 

education, digital literacy, and institutional support continue to restrict entrepreneurial growth. 

Research related to digital entrepreneurship indicates that online platforms, e-commerce systems, digital 

payments, and social media marketing have transformed traditional business structures. Digital technologies 

provide women entrepreneurs with opportunities to access wider markets, reduce operational costs, and promote 

eco-friendly business practices. 

Recent studies in India show that government initiatives such as Startup India, Digital India, Mudra 

Yojana, and Stand-Up India have positively influenced women entrepreneurship. However, researchers also 

emphasize the need for stronger policy implementation, technical training, and sustainability-focused financial 

assistance. 

Overall, the literature indicates that digital green entrepreneurship has the potential to become an important 

mechanism for sustainable economic transformation and gender-inclusive growth. 

 

ROLE OF DIGITAL GREEN ENTERPRISES IN PROMOTING SUSTAINABLE DEVELOPMENT 

Digital green enterprises play a transformative role in promoting sustainable development by integrating 

digital innovation with environmentally responsible business practices. In the present era, where environmental 

degradation, climate change, and economic inequalities have become global concerns, green enterprises supported 

by digital technologies provide innovative solutions that balance economic growth with environmental protection 

and social welfare. These enterprises utilize digital platforms, technological advancements, and sustainable 

production methods to create long-term developmental opportunities for society. 

One of the most significant contributions of digital green enterprises is the promotion of environmentally 

friendly production and consumption practices. Such enterprises encourage the use of eco-friendly raw materials, 

energy-efficient technologies, biodegradable packaging, and sustainable supply chain systems. By reducing 

excessive resource consumption and minimizing industrial waste, these businesses contribute to environmental 

conservation and ecological balance. Digital tools further improve production efficiency by enabling businesses 

to monitor resource usage, reduce carbon emissions, and optimize operational processes. 

Digital green enterprises also encourage the adoption of renewable energy sources such as solar energy, 

wind energy, and bioenergy. Many sustainable startups focus on developing affordable renewable energy 

solutions for households, industries, and rural communities. These initiatives not only reduce dependence on fossil 

fuels but also contribute toward reducing greenhouse gas emissions and combating climate change. The use of 

digital technologies in energy management systems has further improved the accessibility and efficiency of 

renewable energy applications. 

Another important contribution of digital green enterprises is employment generation, especially for 

women and youth. Sustainable enterprises operating in sectors such as organic farming, eco-tourism, waste 

recycling, green manufacturing, digital education, and sustainable fashion create diverse employment 

opportunities. Digital platforms have enabled individuals from rural and semi-urban areas to participate in 

entrepreneurial activities without significant geographical limitations. Women entrepreneurs, in particular, are 
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increasingly using online platforms and digital marketplaces to establish eco-friendly businesses and generate 

independent sources of income. 

These enterprises also strengthen local economies through sustainable business activities. Local 

production systems, community-based enterprises, and environmentally responsible industries help generate 

income at the grassroots level while preserving local resources and traditional knowledge. Rural women 

entrepreneurs engaged in handicrafts, organic food processing, natural products, and sustainable agriculture 

contribute significantly to local economic development. The integration of digital marketing and e-commerce 

platforms has expanded their access to regional, national, and international markets. 

Digital green enterprises contribute substantially to reducing environmental pollution through eco-

friendly innovations. Waste management startups, recycling units, biodegradable product manufacturers, and 

clean technology enterprises are actively developing sustainable solutions for pollution control. Digital 

technologies such as data analytics, smart monitoring systems, and automation further enhance environmental 

management practices. These innovations support cleaner production systems and help industries transition 

toward sustainable operational models. 

Inclusive growth and financial independence among women are also promoted through digital green 

entrepreneurship. Women-led enterprises often focus on social welfare, ethical production, and community 

participation. Access to digital banking systems, online payment platforms, and microfinance services has 

improved women’s financial inclusion and entrepreneurial participation. Digital entrepreneurship enables women 

to overcome several traditional barriers associated with mobility, market accessibility, and limited employment 

opportunities. 

Furthermore, digital green enterprises improve public access to sustainable products and services through 

online platforms and digital marketplaces. Consumers can easily purchase eco-friendly products, organic goods, 

recycled items, and sustainable lifestyle products through e-commerce platforms. This increased accessibility 

encourages environmentally responsible consumer behavior and creates greater awareness regarding sustainability 

and ecological conservation. 

Digital green enterprises also play a vital role in spreading environmental awareness and promoting 

responsible consumption patterns. Social media campaigns, digital educational content, and online awareness 

programs encourage individuals to adopt sustainable lifestyles and environmentally conscious purchasing 

behaviors. Through digital communication channels, enterprises can educate consumers about climate change, 

waste reduction, energy conservation, and sustainable living practices. 

Importantly, digital green enterprises contribute directly toward the achievement of Sustainable 

Development Goals (SDGs). These enterprises support SDG-5 (Gender Equality) by encouraging women 

entrepreneurship and financial empowerment. They contribute to SDG-8 (Decent Work and Economic Growth) 

by generating sustainable employment opportunities and supporting inclusive economic development. Their focus 

on innovation and digital technologies supports SDG-9 (Industry, Innovation and Infrastructure), while their 

environmental initiatives contribute significantly toward SDG-13 (Climate Action). In addition, they indirectly 

support goals related to poverty reduction, quality education, responsible consumption, and sustainable 

communities. 

Women-led digital green enterprises are particularly effective in balancing economic objectives with 

environmental and social responsibilities. Many women entrepreneurs adopt ethical business models that 

prioritize community welfare, social inclusion, environmental sustainability, and long-term development over 

short-term profits. Their enterprises often emphasize fair trade practices, eco-friendly production systems, and 

socially responsible innovation. 

In conclusion, digital green enterprises represent a powerful mechanism for achieving sustainable 

economic development in the modern world. By combining digital technologies with environmentally responsible 

business practices, these enterprises contribute to economic growth, social inclusion, environmental conservation, 

and innovation. Their growing importance highlights the need for stronger policy support, digital infrastructure, 

financial assistance, and skill development programs to encourage sustainable entrepreneurship, particularly 

among women and youth. 

 

OBJECTIVES OF THE STUDY 

1. To examine the concept and importance of digital green entrepreneurship. 

2. To analyze the contribution of women-led green enterprises toward sustainable economic development. 

3. To study the role of digital technologies in promoting sustainable business practices. 

4. To identify the major challenges faced by women entrepreneurs in green sectors. 

5. To suggest policy measures and institutional strategies for strengthening digital green enterprises in 

India. 
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III. RESEARCH METHODOLOGY 
The present study is based entirely on secondary data. Information has been collected from research journals, 

books, government publications, institutional reports, policy documents, conference papers, and authentic online 

sources related to sustainable entrepreneurship, digital innovation, and women empowerment. 

The study follows a qualitative and analytical research design. Various national and international reports from 

organizations such as the United Nations, World Bank, International Labour Organization, NITI Aayog, and 

Ministry of Micro, Small and Medium Enterprises were reviewed to understand the current trends and challenges 

associated with women-led digital green enterprises. 

Keywords such as “digital entrepreneurship,” “green business,” “women entrepreneurship,” “sustainable 

innovation,” and “eco-friendly enterprises” were used to collect relevant literature through academic databases 

and online research platforms. 

The collected data were systematically analyzed and categorized according to the objectives of the study. The 

methodology helps in understanding broader trends, policy perspectives, and emerging opportunities related to 

sustainable entrepreneurship in India. 

 

SCOPE OF DIGITAL GREEN ENTREPRENEURSHIP 

The scope of digital green entrepreneurship in India is rapidly expanding due to technological advancements, 

environmental awareness, and supportive policy initiatives. Green enterprises are emerging in sectors such as: 

• Organic farming and sustainable agriculture 

• Renewable energy and solar technologies 

• Waste management and recycling industries 

• Eco-friendly fashion and handicrafts 

• Sustainable tourism and hospitality 

• Green transportation services 

• Digital education and environmental awareness platforms 

• Online marketplaces for sustainable products 

• Eco-packaging and biodegradable product manufacturing 

Digital platforms have enabled women entrepreneurs to market eco-friendly products across national and 

international markets. Social media platforms, e-commerce websites, and digital payment systems have simplified 

business operations and improved consumer outreach. 

The expansion of digital infrastructure in rural India has also created opportunities for rural women entrepreneurs 

to participate in sustainable economic activities. As internet accessibility and digital literacy improve, the future 

scope of digital green enterprises is expected to grow substantially. 

 

CONTRIBUTION TO ECONOMIC DEVELOPMENT 

Digital green entrepreneurship contributes significantly to economic development by integrating sustainability, 

technology, and innovation into modern business practices. It creates economic opportunities while 

simultaneously promoting environmental conservation and social inclusion. Women-led digital green enterprises 

are increasingly emerging as important contributors to national development, particularly in developing 

economies like India. Their contribution extends across multiple dimensions of economic and social progress. 

1. Employment Generation 

One of the most important contributions of digital green entrepreneurship is employment generation. Women-led 

green enterprises create both direct and indirect job opportunities in sectors such as organic farming, renewable 

energy, eco-friendly manufacturing, waste recycling, digital marketing, sustainable tourism, and handicrafts. 

These enterprises not only provide self-employment opportunities for women entrepreneurs but also create jobs 

for local communities, especially women and youth in rural and semi-urban areas. 

The expansion of digital platforms has enabled entrepreneurs to operate businesses remotely and access wider 

markets, thereby increasing employment opportunities beyond geographical boundaries. Green startups engaged 

in sustainable packaging, organic food production, and renewable energy technologies require skilled labor, 

technicians, marketing professionals, and digital support services, resulting in broader employment creation. 

Furthermore, the growth of sustainable enterprises supports the development of ancillary industries such as 

logistics, digital payment services, transportation, and supply chain management. 

2. Financial Inclusion 

Digital green entrepreneurship has played a major role in improving financial inclusion among women and 

marginalized communities. Digital banking systems, mobile payment applications, online financial services, and 

microfinance institutions have enabled women entrepreneurs to access financial resources more conveniently. 

Through digital financial platforms, women can receive payments, apply for loans, maintain business records, and 

manage enterprise transactions efficiently. 
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Financial inclusion empowers women economically by reducing dependency on informal lending systems and 

improving access to formal financial institutions. Government initiatives such as Jan Dhan Yojana, Mudra Yojana, 

and digital banking awareness programs have further encouraged women’s participation in entrepreneurial 

activities. Access to financial services enables women entrepreneurs to invest in sustainable technologies, expand 

business operations, improve product quality, and increase productivity. 

In addition, financial inclusion contributes to poverty reduction and improves the economic stability of families 

and communities. Women who achieve financial independence through entrepreneurship often invest more in 

education, healthcare, and nutrition for their families, thereby contributing to broader social development. 

 

3. Technological Innovation 

Digital green entrepreneurship promotes technological innovation by encouraging the use of advanced digital 

tools and sustainable production techniques. Entrepreneurs utilize technologies such as artificial intelligence, 

cloud computing, e-commerce platforms, digital payment systems, automation, and data analytics to improve 

business efficiency and environmental sustainability. 

Technological innovation helps enterprises reduce production costs, optimize resource utilization, minimize waste 

generation, and improve product quality. For example, digital supply chain systems can reduce unnecessary 

transportation costs and carbon emissions, while smart energy management systems improve energy efficiency in 

production units. Green technologies such as solar-powered equipment, biodegradable packaging, and waste 

recycling systems support environmentally responsible business practices. 

Women entrepreneurs are increasingly adopting digital technologies for online marketing, customer 

communication, inventory management, and financial transactions. Social media platforms and e-commerce 

websites provide cost-effective methods for promoting sustainable products and reaching wider customer bases. 

As technology becomes more accessible, digital innovation is expected to further accelerate the growth of 

sustainable enterprises. 

 

4. Rural Development 

Digital green entrepreneurship contributes significantly to rural development by creating livelihood opportunities 

and promoting sustainable economic activities in rural areas. Many rural women entrepreneurs are engaged in 

organic farming, eco-friendly handicrafts, food processing, natural product manufacturing, and traditional crafts. 

These enterprises help preserve local resources, traditional knowledge, and indigenous production methods while 

generating income for rural households. 

Digital technologies have enabled rural entrepreneurs to overcome market limitations by connecting them directly 

with consumers through online platforms. E-commerce websites and digital marketing tools have expanded the 

market reach of rural products, increasing profitability and economic participation. Sustainable enterprises also 

reduce migration from rural areas by creating local employment opportunities and improving rural economic 

conditions. 

Furthermore, rural green enterprises encourage environmentally responsible agricultural practices, water 

conservation, organic cultivation, and renewable energy usage. These activities support ecological balance while 

strengthening rural economies. Improved digital connectivity and government support for rural entrepreneurship 

can further enhance sustainable rural development. 

 

5. Environmental Protection 

Environmental protection is a central objective of digital green entrepreneurship. Eco-friendly enterprises focus 

on reducing environmental degradation through sustainable production systems, waste management, renewable 

energy adoption, and pollution control measures. Green businesses actively promote recycling, biodegradable 

products, energy conservation, and responsible resource utilization. 

Digital technologies improve environmental management by enabling businesses to monitor energy usage, reduce 

material wastage, and optimize operational efficiency. Smart technologies such as automated waste segregation 

systems, digital tracking of carbon emissions, and energy-efficient manufacturing processes contribute toward 

cleaner industrial practices. 

Women-led green enterprises often prioritize environmentally responsible business models and community-based 

environmental initiatives. Their activities support afforestation, sustainable agriculture, plastic waste reduction, 

and awareness regarding climate change and environmental conservation. As environmental concerns continue to 

grow globally, digital green entrepreneurship provides innovative solutions for sustainable ecological 

management. 

 

6. Market Expansion 

Digital marketing and e-commerce platforms have significantly expanded market opportunities for green 

entrepreneurs. Online marketplaces allow sustainable enterprises to promote eco-friendly products and services 
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to national and international customers. Women entrepreneurs can now access larger customer bases without 

requiring large physical investments in traditional retail infrastructure. 

Digital platforms such as social media, business websites, and e-commerce applications help entrepreneurs 

advertise products, interact with consumers, and build brand identity more effectively. These technologies reduce 

marketing costs and improve market visibility for small enterprises. Through digital platforms, entrepreneurs can 

also receive customer feedback, understand market trends, and improve product offerings. 

Market expansion increases business profitability and encourages further investment in sustainable production 

systems. Access to global markets has created opportunities for Indian green enterprises in sectors such as organic 

products, eco-friendly fashion, handmade crafts, herbal products, and sustainable packaging solutions. 

 

7. Social Development 

Digital green entrepreneurship contributes significantly to social development by promoting gender equality, 

community welfare, education, and improved living standards. Women entrepreneurs often invest their earnings 

in healthcare, children’s education, family welfare, and social development activities. Their economic 

participation improves household income and enhances decision-making power within families and communities. 

Sustainable enterprises also encourage ethical business practices, fair wages, and inclusive employment 

opportunities for marginalized groups. Many women-led enterprises focus on community-oriented development 

by employing local workers, supporting self-help groups, and encouraging social participation. 

Digital awareness campaigns conducted through social media and online platforms also promote environmental 

education, responsible consumer behavior, and sustainable lifestyles. Entrepreneurship development programs 

empower women by improving confidence, leadership skills, and social recognition. Thus, digital green 

entrepreneurship contributes not only to economic growth but also to social transformation and inclusive 

development. 

 

CHALLENGES FACED BY WOMEN-LED DIGITAL GREEN ENTERPRISES 

Despite the growing opportunities in sustainable entrepreneurship, women-led digital green enterprises continue 

to face numerous challenges that restrict their growth and long-term sustainability. These challenges are economic, 

technological, institutional, and socio-cultural in nature. 

1. Limited Access to Finance 

One of the most significant barriers faced by women entrepreneurs is limited access to financial resources. Many 

women struggle to obtain loans, venture capital, or investment support due to lack of collateral security, low 

financial literacy, and institutional discrimination. Traditional financial institutions often hesitate to provide credit 

to small women-led enterprises because they are considered high-risk ventures. 

Green technologies and sustainable production systems may require substantial initial investment, making access 

to affordable finance even more important. However, many women entrepreneurs lack awareness regarding 

government financial schemes, subsidy programs, and startup assistance initiatives. Inadequate financial support 

limits their ability to purchase advanced technologies, expand operations, improve infrastructure, and compete in 

larger markets. 

2. Digital Divide 

The digital divide remains a major challenge for women entrepreneurs, especially in rural and economically 

weaker regions. Limited internet connectivity, inadequate digital infrastructure, and lack of access to smartphones 

or computers reduce participation in digital business activities. 

Many women also lack digital literacy and technological training, making it difficult for them to utilize online 

marketing platforms, digital payment systems, and e-commerce technologies effectively. The digital divide 

creates inequality in access to information, market opportunities, financial services, and business networks. 

Bridging this technological gap is essential for ensuring inclusive entrepreneurial growth. 

3. Market Competition 

Small women-led green enterprises often face intense competition from large established companies with stronger 

financial resources, advanced technologies, and extensive market networks. Limited branding capabilities, 

inadequate advertising budgets, and lower production capacity make it difficult for small enterprises to maintain 

competitiveness. 

Consumers may also be less aware of sustainable products or unwilling to pay higher prices for eco-friendly 

goods. As a result, many green enterprises struggle to achieve market visibility and long-term profitability. In 

highly competitive markets, maintaining product quality, affordability, and customer trust becomes a significant 

challenge for emerging entrepreneurs. 

4. Lack of Technical Skills 

Insufficient technical knowledge and professional training remain major obstacles for women entrepreneurs in 

sustainable industries. Many entrepreneurs lack expertise in digital technologies, business management, 

sustainable production methods, financial planning, and marketing strategies. 
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Without proper technical training, entrepreneurs may face difficulties in adopting innovative technologies, 

improving operational efficiency, and managing business risks. The absence of mentorship programs, skill 

development centers, and specialized training opportunities further limits entrepreneurial growth. Continuous 

training and capacity-building programs are necessary for strengthening women-led sustainable enterprises. 

5. Policy and Regulatory Challenges 

Complex regulatory procedures and inadequate policy implementation often create operational difficulties for 

small enterprises. Women entrepreneurs may face challenges related to business registration, licensing 

requirements, taxation systems, and environmental compliance procedures. 

Many entrepreneurs are unaware of government schemes and startup support programs due to insufficient 

information dissemination. Bureaucratic delays and lack of institutional coordination can discourage 

entrepreneurial participation. Effective policy implementation, simplified administrative procedures, and 

improved awareness campaigns are essential for supporting sustainable entrepreneurship. 

6. Social and Cultural Barriers 

Traditional social norms and cultural expectations continue to restrict women’s entrepreneurial participation in 

many regions. Women often face gender discrimination, limited mobility, family responsibilities, and societal 

pressure that reduce their ability to manage businesses independently. 

Balancing household responsibilities with business activities can create additional stress and reduce productivity. 

In some cases, women entrepreneurs may lack family support, social recognition, and professional networking 

opportunities. Gender stereotypes also affect women’s access to leadership positions, financial resources, and 

business decision-making processes. 

7.  Sustainability Costs 

The adoption of eco-friendly technologies and sustainable production methods often involves high initial 

investment costs. Renewable energy systems, waste management technologies, organic raw materials, and 

sustainable packaging solutions may be more expensive than conventional alternatives. 

For small enterprises with limited financial resources, these costs can become major barriers to sustainability 

adoption. Additionally, sustainable certification processes and environmental compliance standards may involve 

additional administrative and operational expenses. Without adequate financial support and government 

incentives, many small entrepreneurs struggle to maintain environmentally responsible business operations. 

Overall, addressing these challenges requires coordinated efforts from governments, financial institutions, 

educational organizations, and private sector stakeholders. Strengthening policy support, improving digital 

literacy, expanding financial inclusion, and promoting gender equality can significantly enhance the growth and 

sustainability of women-led digital green enterprises. 

 

POLICY RECOMMENDATIONS 

To strengthen women-led digital green enterprises, the following policy measures are recommended: 

• Expansion of financial assistance and low-interest green loans for women entrepreneurs. 

• Strengthening digital literacy and skill development programs. 

• Promotion of entrepreneurship education in higher educational institutions. 

• Development of incubation centers and mentorship programs focused on sustainable enterprises. 

• Improvement of rural digital infrastructure and internet connectivity. 

• Simplification of business registration and regulatory procedures. 

• Increased awareness regarding government schemes and startup support programs. 

• Encouragement of public-private partnerships for sustainable innovation. 

• Promotion of environmentally responsible consumer behavior through awareness campaigns. 

• Integration of sustainability and gender inclusion within national development policies. 

 

IV. CONCLUSION 
Digital green entrepreneurship represents an important pathway toward sustainable and inclusive 

economic development in India. Women entrepreneurs are increasingly contributing to environmental 

sustainability, innovation, employment generation, and community welfare through eco-friendly business models 

supported by digital technologies. 

The study highlights that digital transformation has significantly expanded entrepreneurial opportunities 

for women by improving access to markets, information, and financial services. At the same time, several 

structural challenges such as inadequate financial support, technological barriers, limited training opportunities, 

and social inequalities continue to hinder entrepreneurial growth. 

Strengthening institutional support systems, promoting digital literacy, expanding access to finance, and 

implementing gender-inclusive sustainability policies can greatly enhance the growth of women-led digital green 

enterprises. Sustainable entrepreneurship not only contributes to economic progress but also supports 

environmental protection and social development. 
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Therefore, encouraging women-led digital green enterprises can become a powerful strategy for achieving long-

term sustainable development, gender equality, and inclusive economic transformation in India. 
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